wrong things in right places




i. cultural position

ii. brand proposition

iii. colors

iv. artistic style

vi. content template ideas
vii. voice



i. cultural position



I. cultural position

View this post on Instagram

View this post on Instagram

View this profile on Instagram




ii. brand proposition



ii. brand proposition

The Higher Fidelity is giving house music a new place in our
everyday.

The Higher Fidelity believes that every day is a chance to
dance.

The Higher Fidelity encourages dance, laughter and turning
ordinary moments into crystalized memories.



iii. colors
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bolcl primary colors that are reminiscent
of playing outside as a kid

a mix of both curvatures and
straight edges in brand designs to
emulate a playground




iv. artistic style
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wrong things in the
right places

to place an object so perfectly that it creates the illusion
that the object is exactly where it should be
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an empahsis on highlight and contrast
to increase perceived movement and
dynamic energy
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v. content template ideas
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vi. voice



we’re spinning tracks in your mom’s kitchen
not your grandfathers’s dunkin’ donuts
can | uh get an order of fries with that bass?
your total is going to be 120bpm
what’s it gonna be today, boss?
can i have the track ID #9, extra sauce?
my mom said it’s cool that | go with you
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